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REGULAR MEETING 
--·OF THE MADERA CITY COUNCIL:: 

. I "I 

"' 205 W. 4th Street, Madera, California 93637 r,.. 

NOTICE AND AGENDA 

Wednesday, April 19, 2017 
6:00 p.m. 

CALL TO ORDER 

ROLL CALL: Mayor Andrew J. Medellin 
Mayor Pro Tern Cece Foley Gallegos, District 1 
Council Member Jose Rodriguez, District 2 
Council Member Donald E. Holley, District 6 
Council Member Derek 0. Robinson Sr., District 4 
Council Member William Oliver, District 3 
Council Member Charles F. Rigby, District 5 

INVOCATION: Pastor Tim Echevarria, New Harvest Christian Fellowship 

PLEDGE OF ALLEGIANCE: 

PUBLIC COMMENT: 

Council Chambers 
City Hall 

The first fifteen minutes of the meeting are reserved for members of the public to address the Council on 
items which are within the subject matter jurisdiction of the Council. Speakers shall be limited to three 
minutes. Speakers will be asked to identify themselves and state the subject of their comment. If the 
subject is an item on the Agenda, the Mayor has the option of asking the speaker to hold the comment until 
that item is called. Comments on items listed as a Public Hearing on the Agenda should be held until the 
hearing is opened. The Council is prohibited by law from taking any action on matters discussed that are 
not on the Agenda, and no adverse conclusions should be drawn if the Council does not respond to public 
comment at this time. 

PRESENTATIONS Proclamation to Recognize the 2017 Relay for Life of Madera Event 

A. WORKSHOP 

A-1 Workshop on the City of Madera's Future Contribution Liability for the California Public 
Employees' Retirement System (David Tooley) 

205 W. Fourth Street• Madera, CA 93637 •TEL (559) 661-5400 • FAX (559) 674-2972 
www.cityofmadera.ca.gov 

" 













Madera City Council Agenda 04/19/17 
Agenda Item B-1 

There are no minutes for consideration. 

Return to Agenda
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I. Introduction 

City of Madera is committed to improving our community's existing housing stock. City staff 

works closely with the Madera Successor Agency and the Madera Housing Authority to develop 

programs designed to satisfy this commitment. From 1997 to the present, we have continually 

worked with HCD's Home Program and the CalHome Program. We have provided 40 

homeowners with health and safety improvements. 

II. Objectives 

Staff is confident about our ability to achieve objectives using the following timeline. 

Performance Milestone Budget 
Period 

April to June 2017 
Assist ten 

$600,000 
households 

July 2016 to December 2017 
Assist ten 

$600,000 
households 

January to June 2018 
Assist eleven 

$669,543 
households 

III. Mission Statement 

City of Madera is committed to delivering quality public services with 
integrity, courage, compassion, and competence to our diverse community. 

IV. Keys to Success 

To market the program, staff drafted Bilingual flyers. City of Madera operates the CalHome 

Owner-Occupied Residential (OOR) Rehabilitation Program in conjunction with the Successor 

Agency's Neighborhood Revitalization staff. When our Neighborhood Stabilization staffs are in 
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the field, they provide the flyers to owner-occupants. Staff also distributed the flyer to our 

community's service providers. Staff also markets the OOR through the City's Utility Billing 

Newsletter. The newsletter reaches over 14,000 account holders. 

v. Program Description 

The OOR program operates within Census Tracts 6.02, 8.00 and 9.00. Neighborhoods in these 

census tracts are considered "transitional." This is because many of the homes are in excellent 

condition with well-maintained landscaping. They are interspersed with homes characterized by 

years of deferred maintenance. One of the OOR program's goals is to improve attitudes about 

property maintenance. The program's operational boundaries are within proximity to downtown. 

Downtown property owners and businesses may also improve their attitudes about property 

maintenance. 

City of Madera has actively pursued and received funding opportunities and managed the city's 

Grant portfolio. These grants have provided funding from federal, state, and nonprofit agencies 

for a wide array of activities, including housing, economic development and infrastructure projects. 

Staff has successfully executed grants from the state HOME and Federal NSP programs, to provide 

owner-occupied residential rehabilitation. 

We have formed a relationship with the Madera Successor Agency (MSA). MSA staff has 

developed a particular expertise in rehabilitating and reconstructing residential properties. In an 

effort to engage residents, MSA staff conducts neighborhood meetings. These meetings have 

resulted in greater connectivity among residents and introduced the concept of "neighborhood 

assets." Many residents are unaware of this concept and feel a sense of community 

disenfranchisement. Because of the neighborhood meetings, residents now take pride in many 

attributes of their neighborhoods, despite the presence of recognizable inadequacies including 

disproportionate levels of crime, vacant and deteriorating structures, and certain deficiencies in 

public infrastructure. 

Together, we assist homeowners to improve their unsafe, unhealthy homes by addressing health 

and safety issues, dilapidation, deterioration and faulty inadequate utilities. Our partnership 

possesses extensive experience administering and operating housing programs in our community. 
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We carry out and administer the OOR program. It assists eligible Low or Very Low Income 

homeowners of single-family homes with correction of health and safety items as well as energy 

efficiency measures. Our assistance is in the form of a 30-year deferred, zero-interest, and silent 

second loans due and payable when title to the home changes, or the home is not the owner's 

primary residence, or the homeowner refinances with cash out. Program participants may make 

voluntary payments at any time. Loans shall be secured with a Promissory Note and a Deed of 

Trust. Any additional documents to secure our loan assistance to owners of single-family homes 

as required by the CalHome Program shall be implemented. All applicants are income qualified 

according to the most recent income limits by household size. Our maximum subsidy limit is 

$55,000. Program participants shall be required to maintain fire and/or flood insurance. Our 

program incorporates all applicable CalHome loan servicing and annual monitoring guidelines. 

VI. Hours of Operation 

City of Madera Administration operates Monday through Friday, and is open to the public from 

8:00 a.m. to 5:00 p.m. 

VIL Management 

The chart below lists all team members responsible for the implementation and operation of the 

CalHome Owner-Occupied Residential OOR Rehabilitation Program. Each member's role is 

briefly described, as well as, their estimated amount of hours per month devoted to the 

administration of the OOR program. 

Ivette Iraheta 

Grants Administrator­

provides oversight, 

direction, and supervision 

of grant programs. 

5 559-661-3692 iiraheta@cityofmadera.com 
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Program Manager-

performs administrative 

duties and oversees day-to-

day program support work; 

responsible for report 

preparation and guidance 

to both city staff and 

Jorge Antonio program participants. 
20 559-661-3693 jrojas@cityofmadera.com 

Rojas Interacts with program 

participants and Loan 

Review Committee; 

performs participant 

eligibility determination, 

complies and maintains 

individual program 

participant files. 

Financial Services 

Director-provides 

oversight and maintains all 

accounting records for our 

Tim Przybyla or grant-assisted programs 
5 559-661-5453 t12r~byla@cityofmadera.com 

his designee and activities. His role, or 

his designee's role) and 

responsibilities include the 

entire spectrum of 

municipal finance. 

Participates in home 

inspections, scope of work 

elements, bid tour and 

contractor selection. 

Steve Woodworth 
Conducts re-inspections to 

determine repairs meet 
10 559-661-5446 swoodworth@cityofmadera.com 

code. Signs building 

permits during various 

stages of work and upon 

completion. 
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Consideration of a Resolution Approving an Agreement with 
waterTALENT for the Provision of Temporary Employees, and 
Authorizing the City Administrator to Sign the Agreement and  
Related Documents 
 
 
The agreement referenced in the report will be distributed prior to the 
scheduled meeting. 

 
 



















































































Council Meeting Date:  April 19, 2017
Agenda Item No. D-1Return to Agenda

MADERA COUNTY <©' 
PUBLIC HEAL TH DEPARTMENT 

VAN DO-REYNOSO, MPH 
Public Health Director 

April 10, 2017 

Madera City Council 
205 W. 4th Street 
Madera, CA. 93637 

Dear Madera City Council Members, 

Public Health 
Prevent . Promo t e. Pro tect . 

Madera County Public Health Department 
Communit)• Health Progmms 

THOMAS COLE, MD 
Health Officer 

I am writing to request that time be made available on the April 19th City Council Meeting agenda for the 
Madera County Public Health Department to provide a presentation on the topic of the Healthy Stores for 
Healthy Communities Campaign. 

Healthy Stores for a Healthy Community is a statewide campaign that focuses on improving the health of 
Californians and the residents of Madera through changes in stores they shop at. The Healthy Stores for a 
Healthy Community campaign operates as a statewide collaboration between partners focused on tobacco use 
prevention, nutrition, and alcohol prevention. 

The campaign works to improve the health of the residents of Madera by educating consumers and retailers how 
marketing practices influence consumption of unhealthy products, and assist in making the retail environment a 
healthier place for our residents. Working together, residents and business owners can make their community a 
healthier place to live while maintaining a vibrant business community. 

For the presentation, we will need approximate 15-20 minutes. After the presentation, we would like to request 
an opportunity to arrange for future meetings with city staff to discuss options for working together to improve 
the health of the community based on the results of the Healthy Stores for a Health Community survey results. 

Thank you for your time and we look forward to presenting to you on April 19th. 

Sincerely, 

t1JW11 A~ 
Alan Gilmore 
Program Manager 

/ag 

14215 Road 28, Madera, CA 93638-5715 
Office: (559) 675-7893 Fax: (559) 661-2854 

F~ECEIVC:D 

City of Madera City Clerk 

By:~/)JQ~ 
Date: 41 n p ~ 
C.'.~~\n\ 
~ M+z,.ttu..-\? 
~O'·~~ 
J~'""'b 



Why is Tobacco 
Control Important? 

Tobacco is: 

• The leading cause of preventable 
death in the US and globally. 

Source: 

Centers for Disease Control 

on cigarette 
Qromotional 

States 

panies 
keting 

Office of Smoking and Health, National Center for 
Chronic Disease Prevention and Health Promotion 

Public Health 
• oiru1. P• 1mo1t Pfc.1~c1 

Mad e ra County Public Health 
Department - Tobacco Contro l 

14215 Road 28 

Madera, CA 93638 

Phone: 559-675-7893 

Paidfor by Prop 99, 
the Tobacco tax. 

Madera County Public Health 
Department - Tobacco Control 

Madera 
County 
Tobacco 
Coalition 



utUs: 

The Madera County Tobacco Coalition 

was established in 1990. We are 

community members with a collective 

vision of a tobacco-free community. By 

involving the community, we believe 

we can foster a tobacco-free Madera 

County for generations to come. We 

meet on a quarterly basis to plan activi­

ties, network and attend trainings on 

issues affecting Madera County. 

Coalition Goals 

Goals Include: 

1) Reduce exposure to environmental 
tobacco smoke. 

2) Reduce youth access to tobacco 
products. 

3) Counter pro-tobacco influences. 

4) Reform the retail environment. 

Join the Coalition: 

Join the coalition and help: 

• Reduce youth access to tobacco 
products. 

•Reduce the public's exposure to 
secondhand and third-hand smoke. 

• Identify ways to help Madera 
County residents break their 
nicotine addiction. 

Benefits of Joining: 

•Help make your community 
healthier. 

•Work with agencies to reduce 
youth access to tobacco products. 

• Receive training and information 
from Madera County Tobacco Con­
trol staff. 

• Staying up to date on emergmg 
tobacco products. 

Current Efforts: 

We are currently working on: 

• Smoke-free multi-unit housing. 

• Smoke-free college campuses. 

• Smoke-free health care 
campuses. 

• Reducing youth access to 
tobacco products. 

Membership: 

Membership is open to all 
community members and partners 
who support the goals of the 
Madera County Tobacco Coalition. 



Ẅħǻț
Ẅě  
Ķňǿẅ

Mǻđěřǻ Čǿųňțỳ
Scroll down to see Tobacco, Alcohol, Food, and STD county data from stores that sell tobacco

compared to California.

Population: 152,452

http://healthystoreshealthycommunity.com/


Ħǿẅ Fǻř Ħǻvě Ẅě Čǿmě?
2013 ­ 2016 Madera County

Ħǿẅ Đǿ Ẅě Čǿmpǻřě țǿ ČǺ?
2016 Madera County ­ 2016 CA State Average

% OF STORES...

2013 Madera County

2016 Madera County

% OF STORES...

2016 CA State Average

2016 Madera County

Șųřvěỳ Řěșųŀțș
Click through the tabs to view survey results from stores that sell tobacco. The
results are part of a statewide collaboration between tobacco use prevention,
nutrition, alcohol prevention, and sexually transmitted disease prevention

partners.

Șțǿřě Ǻđvěřțįșįňģ Șțǿřě Ǻđvěřțįșįňģ



with healthy storefront ads

10.7%

6.4%

in a low­income area with healthy
storefront ads

13.1%

10.6%

not in a low­income area with healthy
storefront ads

8.3%

3.2%

with unhealthy storefront ads

79.3%

75.2%

in a low­income area with unhealthy
storefront ads

83.6%

78.7%

not in a low­income area with unhealthy
storefront ads

75.0%

72.6%

with healthy storefront ads

10.7%

13.6%

in a low­income area with healthy
storefront ads

13.1%

11.9%

not in a low­income area with healthy
storefront ads

8.3%

14.6%

with unhealthy storefront ads

79.3%

69.8%

in a low­income area with unhealthy
storefront ads

83.6%

71.4%

not in a low­income area with unhealthy
storefront ads

75.0%

68.9%



% OF STORES...

2013 Madera County

2016 Madera County

% OF STORES...

2016 CA State Average

2016 Madera County

near schools with unhealthy storefront
ads

76.2%

72.2%

Țǿbǻččǿ

with chewing tobacco

72.7%

63.3%

with little cigars/cigarillos

90.1%

85.3%

with single little cigars/cigarillos

75.2%

57.8%

with electronic smoking devices

32.1%

near schools with unhealthy storefront
ads

76.2%

71.3%

Țǿbǻččǿ

with chewing tobacco

72.7%

57.2%

with little cigars/cigarillos

90.1%

78.0%

with single little cigars/cigarillos

75.2%

47.0%

with electronic smoking devices

62.3%



69.4%

with flavored non­cigarette tobacco
products

91.7%

81.7%

near schools with flavored non­cigarette
tobacco products

100.0%

94.4%

with tobacco marketing in kid­friendly
locations

52.1%

near schools with tobacco marketing in
kid­friendly locations

61.9%

with menthol cigarettes

97.5%

87.2%

of stores that sell Swisher Sweets, and sell
them for less than $1.00

69.4%

with flavored non­cigarette tobacco
products

91.7%

81.8%

near schools with flavored non­cigarette
tobacco products

100.0%

81.4%

with tobacco marketing in kid­friendly
locations

52.1%

37.4%

near schools with tobacco marketing in
kid­friendly locations

61.9%

37.9%

with menthol cigarettes

97.5%

92.2%

of stores that sell Swisher Sweets, and sell
them for less than $1.00



% OF STORES...

2013 Madera County

2016 Madera County

% OF STORES...

2016 CA State Average

2016 Madera County

93.4%

69.7%

of stores near schools that sell Swisher
Sweets, and sell them for less than $1.00

94.1%

62.5%

Fǿǿđ

with any fresh fruits or vegetables

52.1%

38.5%

with low­ or non­fat milk

24.0%

22.0%

with sugary drinks at check­out

54.5%

70.6%

93.4%

87.4%

of stores near schools that sell Swisher
Sweets, and sell them for less than $1.00

94.1%

88.0%

Fǿǿđ

with any fresh fruits or vegetables

52.1%

41.7%

with low­ or non­fat milk

24.0%

32.5%

with sugary drinks at check­out

54.5%

41.3%



% OF STORES...

2013 Madera County

2016 Madera County

% OF STORES...

2016 CA State Average

2016 Madera County

with sugary drinks storefront ads

47.1%

45.0%

Ǻŀčǿħǿŀ

with alcohol

86.8%

88.1%

(that sell alcohol) with alcohol ads near
candy/toys or below 3 feet

66.7%

26.0%

(that sell alcohol) with alcopops

84.8%

(that sell alcohol) with alcohol storefront
ads

57.3%

with sugary drinks storefront ads

47.1%

42.5%

Ǻŀčǿħǿŀ

with alcohol

86.8%

69.6%

(that sell alcohol) with alcohol ads near
candy/toys or below 3 feet

66.7%

34.2%

(that sell alcohol) with alcopops

84.8%

69.5%

(that sell alcohol) with alcohol storefront
ads

50.3%



% OF STORES...

2013 Madera County

2016 Madera County

% OF STORES...

2016 CA State Average

2016 Madera County

51.4%

(that sell alcohol) in a low­income area
with malt liquor

90.4%

75.0%

(that sell alcohol) not in a low­income
area with malt liquor

79.2%

76.8%

Șěxųǻŀŀỳ Țřǻňșmįțțěđ
Đįșěǻșěș

with condoms

87.6%

with condoms on the shelf and unlocked

57.0%

51.4%

(that sell alcohol) in a low­income area
with malt liquor

90.4%

79.1%

(that sell alcohol) not in a low­income
area with malt liquor

79.2%

74.8%

Șěxųǻŀŀỳ Țřǻňșmįțțěđ
Đįșěǻșěș

with condoms

87.6%

81.1%

with condoms on the shelf and unlocked

57.0%

37.1%



Ẅħǻț'ș Čħǻňģěđ įň Mǻđěřǻ
Čǿųňțỳ?

Check out some of the changes that happened in the County between the
2013­2016 Healthy Stores for a Healthy Community surveys.

Mǻđěřǻ Čǿųňțỳ

Șțǻțěẅįđě

Đěmǿģřǻpħįčș
See below for the makeup of Madera County

ǺĢĚ

The Madera County Planning Commission and other public officials
have become very aware of the effects of tobacco retailers in the
community. They have started utilizing tobacco program staff regularly
for information, resources and technical assistance.



There has been an increase in the number of vape shops in the city of
Madera. One of the vape shops utilizes a drive through window to
provide customers with products.



All CVS pharmacies and the Raley’s supermarket chain stopped selling
tobacco altogether.



In 2016, two new state laws became effective that changed how stores
sell tobacco. One increased the legal age to sale for tobacco products
from 18 to 21. The other required e­cigarettes to be treated the same as
a tobacco product, closing a loophole.



On November 8, 2016, California voters overwhelming approved
Proposition 56, which added a $2 tax on cigarettes, and an equivalent
rate on other tobacco products and e­cigarettes.



By 2014, all of the Big Tobacco companies jumped into the e­cigarette
business, pouring tens of millions into advertising. And, a lot more
stores, 2 out of 3, are selling e­cigarettes in California today than three
years ago.





ǺĢĚ

ĚȚĦŇİČİȚỲ

İŇČǾMĚ

© 2017 Healthy Stores for a Healthy Community



Place your logo and contact information here

Addiction is Never 
Sweet or Cool

Works Cited

1. Goniewicz, M.L., et al., Levels of selected carcinogens and toxicants in vapour from elec-
tronic cigarettes. Tobacco Control, 2014. 23(2): p. 133-139.

2. National Cancer Institute, Cigar Smoking and Cancer, National Institutes of Health, 
Editor. 2010.

3. U.S. Department of Health and Human Services, Reducing Tobacco Use: A Report of the 
Surgeon General. Atlanta, GA: U.S. Department of Health and Human Services, Centers for 
Disease Control and Prevention. National Center for Chronic Disease Prevention and 
Health Promotion, Office on Smoking and Health, 2000.

4. Akl, E.A., et al., The effects of waterpipe tobacco smoking on health outcomes: a systematic 
review. International Journal of Epidemiology, 2010. 39(3): p. 834-857.

5. World Health Organization Study Group on Tobacco Product Regulation, Advisory note: 
waterpipe tobacco smoking: health effects, research needs and recommended actions by 
regulators–2nd ed. 2015: World Health Organization.

6. Henningfield, J.E., et al., Does menthol enhance the addictiveness of cigarettes? An agenda 
for research. Nicotine & Tobacco Research, 2003.

7. U.S. Food and Drug Administration, Preliminary scientific evaluation of the possible public 
health effects of menthol versus nonmenthol cigarettes. July 2013.

8. Kreslake, J.M., et al., Tobacco industry control of menthol in cigarettes and targeting of 
adolescents and young adults. American Journal of Public Health, 2008. 98(9): p. 1685.

9. King, B.A., S.R. Dube, and M.A. Tynan, Flavored cigar smoking among US adults: findings 
from the 2009–2010 National Adult Tobacco Survey. Nicotine & Tobacco Research, 2013. 
15(2): p. 608-614.

10. Ambrose, B.K., et al., Flavored Tobacco Product Use Among US Youth Aged  12-17 Years, 
2013-2014. JAMA, 2015: p. 1-3.

11. Daniels, M., The New Joe Camel in Your Pantry: Marketing liquid nicotine to children with 
candy and cereal brands. 2015, First Focus: Washington DC.

12. Brown, J.E., et al., Candy flavorings in tobacco. New England Journal of Medicine, 2014. 
370(23): p. 2250-2252.

13. Delnevo, C.D., et al., Smoking-cessation prevalence among US smokers of menthol versus 
non-menthol cigarettes. American Journal of Preventive Medicine, 2011. 41(4): p. 357-365.

14. Food and Drug Administration, Fact Sheet: Flavored Tobacco Products. 2011.
15. California Department of Public Health, California Tobacco Control Program, California 

Student Tobacco Survey (CSTS) 2011-2012.
16. California Behavioral Risk Factor Surveilance System (BRFSS) 2012-2014 data; Age range: 18 

years and older.



Why is flavored tobacco an issue?
Flavors, including menthol, make it easier to start smoking
Flavors are very tempting because they taste good, and make tobacco smoke 
less harsh and easier to breathe in. With its cool, minty taste, menthol covers up 
the harshness of tobacco and makes it easier to smoke. [8, 9]

More young people are using flavored products
Most teens who use tobacco start with a flavored product. 
[10] E-liquids and shisha come in many candy and fruit flavors 
like bubblegum, cotton candy and apple. [11] Many of these 
products are tempting to young people because they are sold in 
colorful packaging that makes them look like candy. [12]

Flavors, especially menthol, make it harder to quit 
Flavors make it easier to start smoking and make it harder to quit. [13] Menthol 
actually makes cigarettes more addictive. [6] People who smoke menthol 
cigarettes are less likely to quit than other smokers. [7]

Many young people think that flavors make tobacco and smoking safer
Flavors and menthol may make smoke feel less harsh, but it does not make 
smoking any safer. Flavored tobacco is just as dangerous and addicting as non-
flavored tobacco. [14]

How can you make a difference?

Who Uses Menthol and Flavored 
Tobacco Products in California? 

• 48% of high school cigarette smokers say they normally smoke menthol 
flavored cigarettes. [15]

• 53% of lesbian, gay, and bisexual (LGB) adults who smoke usually smoke 
menthol cigarettes (compared to only 27% of straight adult smokers). [16]

• 71.5% of Black, 51% of American Indian, 35% of Hispanic, 23% of Asian, and 
18.5% of White adult smokers say that they usually smoke menthol cigarettes. [16]

• 36% of female adult smokers say that they usually smoke menthol cigarettes 
(compared to 25% of male cigarette smokers). [16]

• 54% of people between the ages of 18-24 who use other-tobacco products 
(OTP), report using  a flavored OTP in the past month compared to 15% of 
25-44 year old OTP users, 5% of 45-64 year old OTP users, and 1.7% of OTP 
users over 65 years of age. [16]

• 38% of e-cigarette users between the ages of 18-24 have smoked a flavored 
e-cigarette in the past month compared to 17% of 25-44 year old e-cigarette 
smokers, 5% of 45-64 year old e-cigarette smokers, and 1.5% of e-cigarette 
smokers over 65. [16]

Talk to your children and their friends about the dangers of smoking at around 
age five or six. Share with them if family members have died or are sick from to-
bacco use. Tell them about how flavors are used to make tobacco less harsh and 
make people want to try them. Flavors and menthol do not make tobacco safer.

Make your home smoke-free and don’t use tobacco in front of children.

Make your voice heard! Speak out about how flavors entice kids into wanting 
to use tobacco products and how menthol cigarettes are more addictive than 
non-flavored cigarettes. Write a letter to the newspaper, an opinion piece, a blog 
or use Facebook and other social media to tell others what you think.

Keep learning and teaching others about policies that make it harder to buy 
menthol cigarettes and flavored tobacco products.

Get help with quitting. Call 1-800-NO-BUTTS (1-800-662-8887) for free 
quitting help for yourself, a family member or friend.

Electronic cigarettes (e-cigarettes) contain nicotine and chemicals known to  
cause cancer and produce an aerosol that can harm the lungs. [1]

Cigar smoke contains many of the same cancer-causing chemicals 
as cigarette smoke, and may even be more toxic. [2]

Smokeless Tobacco includes chewing tobacco, dip, snuff, 
snus and dissolvable products. It can be sniffed, chewed, 
or placed between the teeth and gums. Smokeless tobacco 
contains about 28 chemicals that can cause cancer. [3]

Hookah pipes are used for smoking shisha, a flavored tobacco 
frequently mixed with molasses, honey, and fruit. Use of shisha is 
associated with lung, stomach, and mouth cancer. Smoking shisha for 45 to 60 
minutes is just as harmful as smoking 100 or more cigarettes. [4, 5]

Menthol Cigarettes are more addicting and harder to quit than cigarettes 
without menthol. [6, 7] Menthol masks the harsh taste of tobacco and makes 
cigarettes very appealing to beginner smokers. [8]

Which kinds of products are flavored?



Nicotine is a poison. Never leave e-cigarettes ore-liquids where 

children can get them. Immediately call the California Poison Control 

System at 1-800-222-1222 if any e-liquid is swallowed, gets on the 

skin or in the eyes. 

Never allow the use of e-cigarettes in your home. They pollute the air 

and are harmful to you and your family. 

Pregnant and breastfeeding women, children and teens should 

never use e-cigarettes or be exposed to the aerosol due to the harm 

nicotine may cause to brain development. 

Support policies that do not allow e-cigarettes to be used indoors and 

where children are present. 

If you use e-cigarettes or other tobacco products, call for free help 

with quitting: 1-800-NO BUTIS (1-800-662-8887). 

For more information, visit 
www.cdph.ca.gov/programs/tobacco 

~ 
~~~PH 

PublicHealth 

Funded by the Centers for Disease Control and Prevention 

under Grant# 2U58DP002007-06. 2014. 



-+t_ WHAT ARE E-CIGARffiES? 

E-cigarettes are devices that use a battery to heat a liquid nicotine 

solution ("e-liquid"). The heated e-liquid creates an aerosol that is 

breathed into the lungs. 

E-cigarettes go by other names such 

as e-cigs, e-hookahs, hookah pens, vapes, 

vape pens or mods. They come in many 

shapes and sizes. Some can only be 

used once, while others can be 

refilled. Others have a tank which 

may hold large amounts of e-liquid 

containing nicotine, flavorings, and 

other chemicals. 

E-cigarettes are also used to 

smoke illegal substances like 

marijuana and hash oil. 

4 WHY ARE THEY DANGEROUS? 

--·- :_"" - -

E-cigarettes contain nicotine and chemicals that can cause cancer, 

birth defects or other health problems. 

E-cigarettes and e-liquids come in fruit and candy flavors that appeal 

to children who may taste or drink thee-liquid. 

E-liquids are poisonous if swallowed, and are harmful if the liquid gets 

on skin or in the eyes. Thee-cigarette batteries are also poisonous 

if swallowed. 

AREN'T THEY SAFER THAN TOBACCO CIGARETTES? 

E-cigarettes contain harmful chemicals, but not as many as regular 

cigarettes. 

E-cigarettes produce an aerosol, not water vapor. The aerosol is a 

mixture of chemicals and small particles that can hurt the lungs just like 

cigarette smoke. 

E-cigarettes are just as addictive as regular cigarettes. 

People can become addicted to nicotine from using e-cigarettes and 

then may start using regular cigarettes. 

@ DOE-CIGARETTES HELP SMOKERS QUIT? 

Studies show that e-cigarettes do not help people quit smoking 

cigarettes. Instead, many people end up using both products. 

Over-the-counter and prescription medicines are widely available and 

very effective at helping people quit smoking cigarettes. 

~ ARE THEY SAFE TO SMOKE INDOORS? 

No. E-cigarettes pollute the air with tiny particles that get trapped in the 

lungs. Just like regular cigarettes, the pollution from e-cigarettes may 

hurt others. 



 

 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  



 

 

What We Know 

In California: 
• 1 in 3 teenagers are obese or overweight and most of the calories teenagers 
ingest are from sugary drinks, including sodas and sports drinks.1, 2 

• Many stores that sell tobacco are less than 2 blocks away from a school.3 

• Youth are 3 times more likely to be influenced by tobacco advertisements than 
adults.4 

• Children smoke 7.6 million packs of cigarettes each year.5 
 
• Communities with a higher number of stores that sell alcohol have higher 
crime.6 
 

Sources: California Department of Public Health, California Obesity Prevention Program.1 (2010). California Obesity 
Prevention Plan: A Vision for Tomorrow, Strategic Actions for Today. 2 Harvard School of Public Health. (2012). 
Sugary Drinks Supersizing and the Obesity Epidemic. 3 Henriksen, L. (2012). Presentation: The Retail Environment 
for Tobacco. 4 Campaign for Tobacco-Free Kids. (2013). Toll of Tobacco in the United States of America. 5 
Campaign for Tobacco-Free Kids. (2013). The Toll of Tobacco in California. 6 Pacific Institute. (2009). Liquor Stores 
and Community Health. 
 

In Madera County: 
 
• The Adult Smoking Rate is 16.4%.  The Youth Smoking Rate is 15.4%.  

• Cost of Smoking (includes medical costs/lost productivity/lost income) is 
$29,604,884.16  

• Adults who are overweight or obese - 73.1%  

• Adults who report that they cannot always find fresh fruits or vegetables - 
26.9%  

• Youth alcohol usage before the age of 15 (2009-2015) - 35%  

• Youth who binge drink (2009 -2016) - 22%  
Sources: UCLA Center for Health Policy Research. AskCHIS 2012-2014. Current smoking status for adults age 18 and over. [Online]. http://ask.chis.ucla.edu/. Accessed May 26, 2016. State of California, Department of Public Health, 
Tobacco Control Program. 2012 California Student Tobacco Survey. Sacramento, CA, 2013.Max W, Sung HY, Lightwood J. The impact of changes in tobacco control funding on healthcare expenditures in California, 2012-2016. Tob 
Control. 2013; 22(e1): e10-e15. doi:10.1136/tobaccocontrol-2011-050130State of California, Department of Finance. E-1 Population Estimates for Cities, Counties and the State with Annual Percent Change — January 1, 2015 and 
2016. Sacramento, CA, May 2016. California Health Interview Survey, 2015 California Health Interview Survey, 2014-201 



 

 

The Campaign 

Healthy Stores for a Healthy Community is a statewide campaign that focuses on 
improving the health of Californians through changes in stores they shop at.  The 
Healthy Stores for a Healthy Community campaign operates as a statewide 
collaboration between partners focused on tobacco use prevention, nutrition, 
alcohol prevention, and sexually transmitted disease prevention.  

The campaign works to improve the health of Californians by educating 
consumers and retailers how marketing practices influence consumption of 
unhealthy products, and assist in making the retail environment a healthier place 
for our residents.  Working together, residents and business owners can make 
their community a healthier place to live while maintaining a vibrant business 
community. 

The overall goal of the campaign is to promote community health by offering 
healthier foods and decreasing tobacco and alcohol advertisements in stores 
throughout California.  The Healthy Stores for a Healthy Community Campaign 
helps stores provide… 

• More fruit, vegetables, and healthy snack choices. 

• Less tobacco, alcohol, and junk food advertisements. 

• Less flavored tobacco and alcohol products that are attractive to youth. 

• Less unhealthy food options in check-out aisles. 

In 2016, local health departments surveyed over 7,000 randomly selected stores 
throughout California that sell tobacco products statewide.  This is the second 
time in California that tobacco, alcohol and food were analyzed, with the first 
survey conducted in 2013.  In Madera County a total of 128 stores were surveyed.  
Of those stores surveyed, 93 of the stores were in the City of Madera. 

 

 



 

 

The Survey 

The purpose of the survey was to evaluate the impact of the Healthy Stores for a 
Healthy Community campaign, and to monitor tobacco, alcohol, food and condom 
availability and marketing in the retail environment.  This scientific survey is one 
of the largest of its kind ever conducted and builds upon an initial survey 
conducted in 2013.  This is the second time in California and in the County of 
Madera that tobacco, alcohol and foods were all looked at together in stores in 
terms of accessibility, advertising, and health impact. 
 
The California Tobacco Control Program continued its collaboration with the 
Nutrition Education and Obesity Prevention Branch and the Substance Use 
Disorders Branch at the California Department of Public Health. In addition, in 
2016, the Department’s Sexually Transmitted Diseases Control Branch also joined 
the campaign to better understand availability and access to affordable condoms, 
in light of the growing rate of sexually transmitted diseases among young people 
in California.  

 
The survey, administered by Madera County Public Health Department staff, 
looked at the marketing and availability of healthy and unhealthy products, 
including tobacco, alcohol, sugary beverages, junk foods, fresh fruits and 
vegetables, milk, and condoms.  Stores were surveyed in spring and summer of 
2016.  The stores surveyed included convenience, drug stores and pharmacies, 
liquor stores, supermarkets and large grocery stores, small markets and delis, and 
tobacco and vape shops. 
 
Public health staff and trained volunteers and youth, participated to gather this 
important information.  The information collected through the survey will be used 
for educational purposes, informing local efforts to improve the retail 
environment in their community. 

 
The goal is to improve the health of the residents of the city of Madera and 
Madera County through changes in the retail environment and to educate people 
how in-store product marketing influences consumption of unhealthy products.   
Working together, we can make our community a healthier place and maintain a 
vibrant business community. To learn more about the advertising and availability 
of healthy vs. unhealthy products in California, consumers can visit 
www.HealthyStoresHealthyCommunity.com.    

http://www.healthystoreshealthycommunity.com/


 

 

FINDINGS:  Critical Issues 

Stores in our communities play a critical role in our health.  They not only impact 
the economic well-being of our neighborhoods, but also the physical health of the 
people who visit them.  

 
Living closer to healthy food retail is associated with better eating habits and 
decreased risk for obesity and diet-related diseases because access to nutritious 
and affordable food is an important factor enabling community residents to make 
easy, healthy choices about their diets. 

The types, location and density of stores we have in our community, the types of 
products available and how they’re promoted influence us all, but especially our 
youth, who are more vulnerable to unhealthy messages.  Many of the products 
this survey looked at, such as junk food, tobacco and alcohol, contribute to 
lifelong chronic health issues that can take years from our lives.   

Every year, the tobacco industry spends billions of dollars on promotions of their 
products at convenience stores.  

o Nearly half of adolescents shop in convenience stores at least weekly.  
o Exposure to cigarette advertising increases the likelihood that youth will 

start to smoke.  
o Youth are three times more likely to be influenced by a tobacco ad than an 

adult.  
o $1 million an hour is spent by food and beverage companies on marketing 

to kids.   
o Underage youth are more likely to drink when exposed to alcohol ads.   

 
Stores cluttered with unhealthy advertising and graffiti contribute to 
neighborhood decay and blight.  Take a look around.  Stop and notice how many 
unhealthy messages are surrounding our kids.   

Neighborhoods with a high proportion of residents of low socio-economic status – 
those with lower income, educational attainment, or employment status - have 
greater exposure to advertising by the tobacco, alcohol and junk food industries.  

All of our youth deserve to live in communities free from unhealthy ads, 
imagery, and influences.   



 

 

FINDINGS: Health Effects and Costs 

What do these influences cost our community? 
 

• In California, the health care cost directly caused by smoking is estimated to 
be $13.3 billion annually.  
 

• It’s estimated that alcohol costs California $38.5 billion each year in medical 
and mental health spending, in work losses, and in criminal justice 
spending, property damage and public program costs.  
 

• In California, overweight and obesity costs families, employers, the health 
care industry, and government more than $21 billion each year.  

 
Those are just the financial costs to California. What are the costs to our youth 
and families in years lost to disease? 
 

• Chronic diseases such as heart disease, cancer, stroke and chronic 
respiratory disease account for more than 80% of all deaths in California.  
 

• The good news is many of these deaths could be prevented by eliminating 
tobacco use, limiting alcohol intake, eating healthy and being more 
physically active.  

 
• The youth and residents of the City of Madera deserve better.  

 
 

 

 

 

 

 

 



 

 

Work Being Done & Work To Do 

The Madera County Public Health Department and its partners remain committed 
to bettering the lives of residents of the City of Madera by: 
 

• encouraging smokers to quit; 
• educating residents on the harmful effects of secondhand smoke; 
• protecting young people from the influence of unhealthy product 

marketing in stores in our community; 
• increasing access to and promotion of healthy foods. 

 
With this new information we are able to better understand how to make the 
places we shop healthier.  From corner stores to supermarket chains, we all can 
help retailers make healthy changes. 
 
Through a healthy store environment, with activities and promotions, retailers 
can show their commitment to customer health, which increases loyalty and even 
helps drive sales. At the same time, shoppers benefit from eating affordable and 
healthy options.  
 
We applaud retailers that made changes to their stores to increase healthier 
options and decrease the promotion or sales of unhealthy options, but a 
sprinkling of stores is not enough. We invite retailers to join us in making changes 
that improve the health of youth and their families. 
 
Next time you visit a store in your community, take a look around. Look at what is 
being promoted to you and speak-up! Tell your community store what you want 
to buy and that you value the healthy products they do offer.   
 
We all deserve to live in healthy communities full of healthy options and free 
from the harmful influences, especially our youth. 
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